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Hybrid Offering 
Brief description h/p/cosmos mercury 4.0 is a treadmill ergometer compatible with 

additional visualisation, analysis and remote control software. 
Hybrid offering’s 
industry Preventive healthcare 

Company details 
h/p/cosmos 
www.h-p-cosmos.com 

h/p/cosmos sports & medical GmbH is a German manufacturer of 
running machines (treadmill ergometer) and  systems for sports, 
medicine, therapy, and sports science. Founded in 1988, the 
company has its headquarters in Nussdorf-Traunstein, Germany. 

Company’s industry Gym Equipment 
Country of origin Germany 
Dimensions 
Product dimension The treadmill ergometer controls the workout load in response to the 

current heart rate by regulating speed and elevation. Users can 
individually set target heart rates. The product has a RS232 
interface allowing direct connection to a PC or printer and an 
integrated 2km walking test serving as a performance diagnostics 
tool. 

Service dimension The performance diagnostics software h/p/cosmos para graphics 
supports the user by monitoring and recording all load data and 
parameter. It also allows users to create their own profiles and enter 
non-machine activities. Test and training data can be saved as 
protocols and evaluated using the software h/p/cosmos para 
analysis. The software h/p/cosmos para motion enables video-based 
gait and motion analysis. Finally, h/p/cosmos para control allows to 
remote control all h/p/cosmos running machines via the RS232 
interface. The software offers a comprehensive functionality 
including cool down, quick stop, and countdown. 

Other links  
Other Crucial Dimensions 
Hybrid orientation Product oriented 
Community as service No 
Target market B2B 
Revenue model One time 
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