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Belmont Clothes Library 
  
 

 
Hybrid Offering 
Brief description The Belmont Clothes Library is a lending library that lends clothes to 

disadvantaged and unemployed people for the purpose of job 
interviews. 

Hybrid offering’s 
industry Clothing 

Company details 
Belmont Business 
Enterprise Centre Inc. 
www.belmontbec.com 

Belmont Business Enterprise Centre Inc. is one of 36 business 
enterprise centers partially funded by the Australian government with 
the aim to provide low cost advisory services to small business. 

Company’s industry Small business advisory services 
Country of origin Australia 
Dimensions 
Product dimension Belmont Clothes Library is an innovative concept that allows 

unemployed people to borrow clothes for job interviews as they 
would books from a library. The service is free for eligible people 
such as unemployed people, high school students, University or 
TAFE students, and is located in Belmont, Western Australia. Over 
1500 fashion garments have been donated from leading Western 
Australian designers, clothing manufacturers, and the public for use 
in the library. The clothes library has full range of sizes in women’s 
and men’s garments. 

Service dimension Belmont Clothes Library is entirely staffed by volunteers and is open 
between 10am and 2pm on Tuesdays and Thursdays. Clothes can 
be borrowed throughout the working hours or by calling for an 
appointment. The library volunteers offer assistance in choosing the 
most suitable clothes. In some cases, the library can help with hair 
cuts, make-up and accessories. 

Other links http://www.bbec.asn.au/clothes.html  
Other Crucial Dimensions 
Hybrid orientation Use oriented 
Community as service No 
Target market B2C 
Revenue model Free 
 
Images 
 
Product dimension        Service Dimension  
  

  


